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About us

Moving image technologies and workflows in live use - that's what we find 
exciting, that's what we report on. We want to find out how innovative technology 
can help take business models from today into the future.


Main topics:

Production of (live) events, distribution of moving image content and technology 
news from the broadcast world


Our readers:

Broadcast, film, event and post-production professionals, C-level executives in 
the media and broadcast industry (public and private broadcasters, service 
providers and production companies).

„Moving image technologies and workflows in live use...“

Communication and advertising channels:


• mebulive – the magazine with exciting background stories 
from the broadcast world 

• mebucom – the online portal, always up-to-date on 
business, technology, production, distribution and more... 

• mebucom Newsletter – Concise information every week 

• Social Media on Youtube, X (Twitter),  
LinkedIn (41.487 Impressions in 2023) and Facebook


Niklas Eckstein, Editor in Chief



4

mebulive – Our Magazine

„mebulive stands for media business and live production“
mebulive presents technologies and workflows in live use for moving image productions. A strong focus 
is placed on business models and how innovative technologies can be used most efficiently.


mebulive will be published twice a year in 2024. The first magazine will be published to the important 
industry trade show NAB, the second just before the IBC.

Edition: 

3578 (Print & epaper)

Subscribers: 2968 / 610 magazines for trade fairs and parcel delivery


Annual subscription price (2 issues): 
• Domestic: 27 Euro/year incl. shipping

• Abroad/EU: 33,50 Euro/year incl. shipping


Publication dates mebulive 2024:

Issue Advertising deadline Copy deadline Publication date

1.24 08.03.2024 15.03.2024 15.04.2024

2.24 26.07.2024 02.08.2024 02.09.2024
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mebulive 1/2024 mebulive 2/2024

Focus topic:

Bob- und Skeleton World Cup

Focus topic:

Olympic Games 2024

Production reports:

Super Bowl in Las Vegas, Winter-X-Games, Handball European 
Championship, 84. Hahnenkamm Race, Six Nations Rugby

Production reports: 
UEFA European Championship, Tennis: French Open, UEFA 
Champions League Final, 24 hour race Nürburgring

Other topics:

Interactive and immersive TV experiences, 5G production, Robotics 
and broadcast automation, Innovative cloud technologies, MAM and 
newsroom systems of the future

Other topics: 
AI: regulation and compliance, OB van technology, High-end 
broadcast technology in AV scenarios, Camera technology of the 
future

Events:

Previews: NAB 2024, ANGA COM 2024 Previews: IBC 2024, Sportel Monaco 2024, Medientage München

Reviews: Hamburg Open 2024, ISE 2024, Prolight & Sound, Spobis Reviews: AI Summit London, The Media Production and Technology 
Show 

mebulive editorial calendar 2024

*Effective: November 2023 / editorial calendar may be changed due to actuality
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mebulive – Ad formats

„mebulive stands for media business and live production“

Cover pages  

4th cover page: 3.400 EURO 

2nd cover page: 3.200 EURO

3rd cover page: 3.100 EURO


Listing in company directory 

Company logo and text 400 characters: 150 EUR per issue. Larger 
entries cost 35 cents per character additionally. Can be cancelled 4 
weeks before each publication date. No agency discount.


Discounts

Individual discounts cannot be combined.

The agency discount is 15% (no agency discount for listing in 
company directory and sponsoring).

If agency discounts are granted, the additional discounts (discount for 
annual booking, parallel booking print / online) are: maximum 10%.


Use of PDF on your own website or for special print 

Use of PDF on your own website or for special print 

pdf per page: 180 EUR**

Ad formats

2/1 Page

Bleed 426 x 280 mm* 5.990 Euro

1/1 Page

Bleed 213 × 280 mm* 2.990 Euro

1/2 Page

Bleed (vertical) 105 × 280 mm* 

Bleed (horizontal) 213 × 142 mm*
2.140 Euro

1/3 Page

Bleed (vertical) 75 × 280 mm*


Bleed (horizontal) 213 × 99 mm*
1.660 Euro

1/4 Page

Bleed (vertical) 106 × 138 mm*


Bleed (horizontal) 213 × 81 mm*
1.200 Euro

1/6 Page

Type area 55 × 118 mm* 720 Euro

1/8 Page

Type area 179 × 28 mm* 530 Euro

*Formats in width × height, for bleed add 3mm all around the ad, 
append crop marks

**Free of charge for sponsors
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mebucom.de

„mebucom – the online platform for media and broadcast news“
The mebucom.de website is aimed at the media industry. Well presented, it offers the most important news from the moving 
image and media industry. Topics are divided into the categories of business, production, technology, distribution, events and 
jobs & careers.

In the community part of the website you can create your own 
company entries. This allows companies to join the

media market and at the same time achieve close integration with the 
mebucom content. The basic version is free of charge.


Premium community accounts for jobs and company events:

• Flatrate - 1.600 Euro: Unlimited job offers* or company events

• Gold package - 600 Euro: 4 job offers* or 4 company events

• Silver package - 400 Euro: 2 job offers* or 2 company events

• Bronze package - 250 Euro: 1 job offer* or 1 company events

• 21.780 page impressions per month (annual average 2023)

• 10.420 visits per month (annual average 2023)

• 34% regular visitors vs. 66% new visitors 

• 69% desktop usage vs. 31% mobile usage

*Job offers are displayed on the homepage for a maximum 
of twelve weeks.
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mebucom – Banner formats

Superbanner – 1068 x 170 px

Price: 2.500 Euro / month* 

Placement: Whole Website


Premium Rectangle – 325 x 210 px

Price: 1.310 Euro / month*                

Placement: Homepage & all Channels (e.g. Production)


Article Bottom Ad – 697 x 140 px

Price: 1.850 Euro / month*

Placement: below every news item


Premium Content Ad – 697 x 140 px

Price: 1.700 Euro / month*

Placement: Homepage & all Channels


Custom banner placements

Price: by arrangement

Placement: by arrangement

Anzeigenformate

• File format: GIF, JPEG

• File size: max. 100 KB 

• Lead time before campaign start: 3 working days

• Delivery in double pixel size (except GIFs)

• *Price reduction 3 / 6 / 9 / 12 months
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mebucom newsletter

„mebucom newsletter - well informed every week“

The mebucom newsletter provides a weekly industry update on all current 
topics - from technology news to exciting personal particulars. The newsletter 
is compiled every Tuesday by an editor and sent to its loyal readers. 

This exclusive advertising environment is reserved for a 
maximum of three customers* per week. Your 
advertising message reaches 2.142 newsletter 
subscribers.

• 2.142 newsletter subscribers

• Average open rate 2023: 37%

• Average click rate in 2023: 7,8%

New: Sponsored Post – Position No. 3

Price: 980 Euro / Newsletter*

Content Ad Newsletter (large): 468 x 120 Pixel

Price: 850 Euro / Newsletter*

Content Ad Newsletter (small): 468 x 60 Pixel

Price: 700 Euro / Newsletter*


*Our sponsors are also mentioned at the end of each newsletter.

(Sponsoring options: from p.10)
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Sponsoring

„Join the mebulive family as a media sponsor“

The aim of the sponsorship packages is to provide existing advertisers with an attractive 
additional offer and to give potential new partners the opportunity to support our work and 
benefit from the advantages of the sponsoring package they have booked.

Three packages are offered:

Top Sponsor, Online Sponsor and Classic Sponsor. 


• Top sponsors receive an additional 5% discount for print 
and online banner bookings


• Online sponsors receive an additional 5% discount for 
online banner bookings


• No agency discount

• Duration of sponsorship packages: 1 year 

Depending on the level of sponsorship, you will either be named as a 
valuable media partner on our platforms, receive editorial coverage on 
our platforms or receive an advertising incentive. Our top and online 
sponsors also receive a free premium community account (p.7).
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Digital on mebucom.de Top-Sponsor

4.000 Euro

Online-Sponsor

2.500 Euro

Classic-Sponsor

1.000 Euro

Premium access for job offers and company news x x

Newsletter Banner 1x 1x

Short video about company or product news 1x

Naming of the sponsors (Online) x x x

Naming of the sponsors (Videos & Newsletter) x x x

Linked sponsor logo to the sponsors page x x x

Sponsored Post 2x 2x

Print in mebulive

Comment in mebulive (C-Level Manager) 1x

Listing in company directory x

Extra page with sponsor logo x x x

Additional discount on advertising measures
5% on print and online 

banner bookings
5% on online  

banner bookings 

Sponsoring options for media partners
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Special forms of advertising

Trade Show Sponsorship - 1.490 Euro 

Support our work at the two major industry trade shows NAB (Las Vegas, 
04/13/2024 - 04/17/2024) and IBC (Amsterdam, 09/13/2024 - 09/16/2024) and 
benefit from increased visibility on our channels during high-traffic periods:


Our service & your benefits: 

• Trade fair video with sponsoring partner (3-5 minutes) incl. short article on 
mebucom.de trade fair special


• Logo of the trade fair sponsors in the intro of all trade fair videos (8+)

• Upload of the videos on our YouTube and LinkedIn channels

• Sponsor naming in the intro of all audio interviews on mebucom.de (8+)

• Rotating premium rectangle banner in the trade fair special on mebucom

„Special forms of advertising for maximum attention“

Live-Podcast – 2.800 Euro

Record a professional podcast on a topic of your choice with mebucom.de.*


• One hour, one guest

• Pre- and post-production by mebucom.de

• Including accompanying reporting on mebucom.de (min. 4000 characters)


mebulive Virtual-Interview - 1.400 Euro

30-minute interview (recording) via Skype on a topic of your choice posted on 
mebulive LinkedIn & YouTube account

*Excluding any travel expenses
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Special forms of advertising

mebulive Roundtable Sponsoring* - 14.000 Euro  

Your intimate industry meeting, organized by mebulive. A roundtable event, 
where a maximum of 12 C-level participants from the broadcast industry 
(including representatives of the sponsor) are invited by us to discuss a topic 
specific to their field.


Our service:

• Selection of topics and participants in consultation with the sponsor

• Content preparation

• Invitation and support of the participants

• Provision of a seminar room

• Provision of presentation technology (beamer etc.)

• Catering: Drinks + snacks

• Hosting: moderation, welcome, introduction

• Short presentation on mebucom.de (with pictures + statements)

• Review in mebulive (min. 4 pages with pictures + statements)

• Provision of a PDF of the reporting in mebulive

„Special forms of advertising for maximum attention“

mebulive service provider portrait  - 1.400 Euro (full page) & 800 Euro (half page)

Full or half page company portrait in mebulive incl. picture & logo**


Large mebulive company portrait - 2.590 Euro (online) & 3.590 Euro (online & print)

Extensive article about your company (min. 4000 characters), written by us, incl. company 
presentation in a short video***


Online advertorial - 2.410 Euro

One week advertorial with fixed top placement on mebucom (3,500 characters and 3-4 
images / video) Advertorial remains online afterwards.**


*Also possible as digital roundtable

**Text, picture & logo in printable quality

***Excluding any travel expenses
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Technical data 1/2

Information on printing and guidelines for digital transmission (1/2) 

mebulive is exclusively produced digitally. 

Please observe the following guidelines to ensure error-free data transfer 
and thus an optimal print result.


The advertisement must be saved as a print optimized PDF (Acrobat 
version 1.6). All fonts used in the data set (Print and Screen) must be 
contained in the file or converted into character paths.

Magazine format: 213 x 280 millimeters

Print form: Digital

Printing process: Offset

• The matching color profile is Iso Coated V3 Fogra52

• Colors: cyan, magenta, yellow, black (EUROSKALA)

• Images must have a resolution of 300 dpi

• For line images 1200 dpi (min. 600 dpi) are required

• All image elements used must not be compressed 

(JPEG/LZW compression)



15

Processing control

The publisher assumes no liability for color deviations and text positions in the advertisement motif if files were not 
saved in the recommended manner and reference proofs are missing.


Information on multicolor ads

The possible omission of the basic color black when creating multicolor advertisements has no influence on the 
calculation of the advertisements. Special colors of the color shades that cannot be achieved by combining colors of 
the Euroscale used require a special agreement. Minor deviations in tonal value are within the tolerance range of the 
offset process. 


Ad placements

Confirmed placement requests become invalid if the required print documents are not received by the publisher by 
the deadline for print documents.


Warranty claims

We only accept responsibility for the flawless processing and publication of digitally transmitted advertising copy if 
our guidelines are observed. Unwanted print results that can be traced back to a deviation of the customer from the 
guidelines do not lead to a price reduction claim. If data is transmitted that deviates from the above-mentioned 
technical specifications and leads to additional work, an hourly rate of 120 euros may be charged on. Warranty claims 
due to obvious defects of an advertisement are excluded if they are not reported in writing by the advertising 
customer to: anzeigen@mebulive.de within four weeks of publication.

*Data transmission to: anzeigen@mebulive.de (maximum 10MB)

For further information: +49 (0) 89 37912697

Technical data 2/2

Information on printing and guidelines for digital transmission (2/2) 
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Imprint

mebulive Verlag

Feuerhausstr. 8	 

81245 München

Publisher: Niklas Eckstein


Phone: +49 (0) 89 37912697

E-mail: info@mebulive.de


Editor in chief: Niklas Eckstein

Tel.: +49 (0) 89 37912697

E-Mail: redaktion@mebulive.de


Editorial staff:

Erika Butzek, Eckhard Eckstein, Wolfgang Scheidt


Media Consulting & Cooperation Agreement


Isabel Gauger: + 49 (0) 8106 3749811

E-Mail: anzeigen@mebulive.de

E-Mail: ig@mebulive.de

„mebulive stands for media business and live production“

Print Shop

F+W Mediencenter

Holzhauser Feld 2

D-83361 Kienberg


Bank details: N26

Niklas Eckstein

IBAN: DE59 1001 1001 2626 7227 65

BIC: NTSBDEB1XXX

USt.-ID: DE328655276 
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AGBs (1/2)

General Terms & Conditions 

1.Within the scope of the Terms & Conditions below, an 
„Advertisement Order“ shall be an agreement on the 
publishing of one or more advertisements in a 
publication, placed by advertisers or other advertise 
space buyers for the purpose of dissemination.  

2. In case of doubt, advertisements are to be called up 
for publication within one year after conclusion of the 
contract. If the right to call up individual advertisements 
is granted within the framework of a contract, the order 
shall be processed within one year of the appearance of 
the first advertisement, provided that the first 
advertisement is called up and published within the 
period specified in sentence 1. If orders are cancelled, 
cancellation fees will be charged. 

3. Within the scope of concluded contracts, Client shall 
be entitled to release further advertisements within the 
agreed term or the term stated under Clause 2 hereof, 
respectively.  

4. In the event orders are not fulfilled due to 
circumstances beyond Publisher's control, Client shall 
be obliged to reimburse Publisher with the difference 
between the discount allowed and the one 
corresponding to the actual acceptance.This provision 
shall apply without prejudice to any other possible legal 
obligations. The respective refund shall not fall due in 
case the non-fulfillment is based on reasons of force 
majeure within the sphere of risks on Publisher's part.  

5. In the calculation of advert volumes, text millimeter 
lines shall be converted according to price into advert 
millimeters. 


6. Orders for advertisements and inserts, which are 
expressly to be published exclusively in specific issues, 
editions, or at specific positions in the publication, shall 
be submitted to Publisher in due time, in order to 
facilitate Client's information before the respective 
closing date in case orders cannot be performed in the 
manner requested. Categorized advertisements shall be 
printed in respective categories without express 
agreement.  

7.Textual advertisements shall be advertisements that 
adjoin to text on at least three sides, and do not adjoin 
to other advertisements. Advertisements which – due to 
their editorial design – are not discernible as such shall 
be clearly indicated by Publisher as advertisements by 
adding the term „Advertisement“.  

8. Publisher reserves the right to reject Advertisement 
Orders - including individual publications within the 
scope of contract conclusion - as well as insert orders 
due to their content, origin, or technical nature, in 
accordance with consistent and reasonably justified 
principles of Publisher, in the event their respective con- 
tent infringes applicable laws or regulatory provisions, or 
their publishing should be unacceptable for Publisher. 
Insert orders shall be binding for Publisher not before 
presentation and approval of a respective sample. 
Inserts, which - due to their format or layout - convey 
the impression of being part of the newspaper or 
magazine to the reader, or which contain third-party 
advertisements, shall not be accepted. Client shall be 
immediately informed on the non- acceptance of orders.  

9. Client shall be responsible for the timely delivery of 
the advertising copy and error-free print documents, or 
of the insert, respectively. Publisher shall immediately 

request obviously unsuitable or damaged print 
documents to be replaced.To the extent possible within 
the scope of respective print documents, Publisher shall 
guarantee the standard print quality for documented 
titles.  

10. In the event advertisements are – in whole or in part 
– published illegible, incorrect, or incomplete, Client 
shall be entitled to reduce its payment or request for an 
error-free replacement advertisement. However, this 
shall apply only to the extent to which the advertisement 
purpose is affected. In case Publisher fails to fulfill its 
respective obligations within reasonable time, or the re-
published advertisement should again not be of 
faultless nature, Client shall be entitled to reduce its 
payment or cancel the order. Unless deficiencies are of 
non-obvious nature, any and all complaints shall be 
made within four weeks upon invoice and sample 
receipt.


11. Proofs shall be supplied at the customer's expense 
and only upon explicit request. The client is responsible 
for the correctness of the returned proofs. The publisher 
shall take into account all error corrections that are 
communicated to him within the period of time set when 
the proofs are sent. 

12. In the event specifications as to size are not 
provided, the invoice shall be based on the standard 
actual font size according to the type of advertisement. 
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AGBs (2/2)

13. Unless Client advances the payment, the invoice shall be sent 
immediately; however, if possible after the advertisement's 
publication. Unless deviating payment terms or advance payment 
have been agreed for individual cases, invoices shall be payable 
within the term stated in our price list, starting from the date of 
invoice receipt. Possible prepayment discounts shall be granted in 
accordance with the price list.  

14. In the event of delayed or extended payment, interest and 
collection fees shall be charged. In suchlike cases, Publisher shall 
be entitled to defer further execution of open orders until payment 
has taken place, or demand advance payment for remaining 
advertisements, respectively. In presence of reasonable doubt 
with respect to Client's solvency, Publisher shall be entitled to 
subject the publication of further advertisements to the 
prepayment of respective amounts and settlement of open 
invoices, even during the term of an advertisement contract, and 
regardless of any previously agreed terms of payment. 


15. Upon request, Publisher shall provide an advert record along 
with the invoice. Depending on type and scope of Advertisement 
Orders, excerpts, sample pages, or complete sample editions 
shall be delivered. In the event obtaining samples should be 
impracticable, Publisher shall instead provide a legally binding 
certification on the advertisement's publication and dissemination.  

16.Any and all costs arising in relation to the production of 
ordered printing blocks, matrixes, and drawings, as well as costs 
arising due to significant modifications to initially agreed designs, 
requested for or initiated by Client, shall be borne by Client. 


17.The place of fulfillment shall be at Publisher's registered office. 
In business transactions with merchants, corporate bodies under 
public law, or special funds under public law, the place of 
jurisdiction in the event of lawsuits shall be at Publisher's 
registered office. Unless Publisher's claims are asserted within the 
scope of dunning proceedings, the place of jurisdiction for 
business transactions with non-commercial clients shall be at the 
respective Client's place of residence. In the event Client's (usual) 

place of residence should be unknown at the commencement of 
proceedings, or in case Client has relocated its place of (usual) 
residence outside the legal territory after contract conclusion, 
Publisher's registered office shall be the agreed place of 
jurisdiction. The aforementioned shall also apply to non-
commercial clients. 


Publisher's Additional Terms & Conditions 

a) Client shall be obliged to bear the costs arising due to the 
publishing of counter statements, referring to actual statements 
made in or by published advertisements. Respective costs shall 
be calculated according to applicable advertising rates.This 
provision shall exclusively apply if Publisher is obliged to print 
respective counter statements.


b) Client shall be responsible for content and legitimacy of text 
and graphic material provided for the purpose of insertion. 
Furthermore, Client shall be responsible for keeping Publisher 
indemnified against any and all third-party claims, which might 
arise as a result of Publisher's execution of Client's order. 
Publisher shall only revise orders and advertisements with respect 
to obvious statutory violations; however, Publisher shall not be 
obliged to revise orders and advertisements with respect to the 
infringement of third-party rights. Furthermore, Client shall keep 
Publisher indemnified from and against any and all copyright 
infringements.

The client shall also indemnify the publisher against all claims 
arising from infringements of copyright.


c) Cancellations must be made in writing, 4 weeks before the 
respective closing date for advertisements. Except for cover 
pages, in which case the cancellation must be made 10 weeks 
before the respective advertising deadline. Cancellation of an 
advertisement / banner will incur a 20% cancellation fee.


d) If Advertisement Orders, changes in appointments and editions, 
text corrections, and/or cancellations are communicated by 

phone, Publisher shall not be liable whatsoever for transmission 
errors.


e) Claims arising due to incorrect repeat advertisements shall be 
excluded if Client had the opportunity to inform Publisher on 
respective errors prior to the printing of the subsequently following 
advertisement. Publisher's right to claim for remuneration shall 
remain unaffected.


f) In the event Client has published fewer advertisements than due 
as per the respective prepayment within the term of one year, 
Client shall be entitled to reduce its payment by the value of such- 
like non-published advertisements, provided that a respective 
prior agreement has been made. Suchlike rights to claim payment 
reduction shall lapse unless they are exercised within the term of 
one month after expiration of the respective year.


g) A trade discount in the amount of ten percent on the base price 
shall exclusively be granted for direct Advertisement Orders.


h) Publisher reserves the right to define special prices for 
advertisements published in supplements, special releases, and 
special editions.


i) With respect to their offers to, and/or contracts and settlements 
with Client, advertising agents and agencies shall be obliged to 
comply with Publisher's price list.The agent's fee awarded by 
Publisher may not be passed on to Client, neither in whole nor in 
part.


Effective: 11/2023



